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TRACY MOORE

Television Personality

Formore than a decade, Tracy Moore spearheaded Cityline, one of
Canada’s most influential lifestyle programs. As the host of the show, Tracy
shared the best style frends, cooked up delicious recipes, and sized up the
latest fashions for her expansive North American audience. Celebrated for her
kindness and down-to-earth atftitude, Tracy’s personability and professionalism
is evident in everything she does.

Tracy’s many career highlights include being featured on HELLO! Magazine's
“Most Beautiful” list; camying the torch for the Pan Am Games; throwing the
first pitch at a Toronto Blue Jays game; and even hosting the Grammy's red
carpet show. She also designed her own fashion line, Tracy Moore by Freda'’s.
To the delight of fans nationwide, Tracy released More Connected with Tracy
Moore in 2025, a television special which brought healing, vulnerability, and
inner growth to mainstream media.

Tracy has been nominated for “Best Host” by both the Canadian Screen
Awards and the Gemini Awards, and in 2026 was named to the prestigious
Order of Ontario, the province's highest civilian honour. She has also received
the Canadian Academy of Cinema and Television Changemaker award for
her work in calling out systemic racism and promoting values of equity and
inclusion. Tracy co-produced and co-hosted CityTV's RTNDA award-winning
race special: Ending Racism: What Will it Take¢ and spearheads regular
conversations to raise awareness and inclusivity of those who live at the
intersectional margins. Tracy is especially proud of the work she does with
Toronto charity Trust 15 and the Children’s Aid Foundation of Canada.

A positive role model when it comes to health and fitness, Tracy is passionate
about body positivity and self love. She lives in Toronto with her huslbband Lio,
her two children, Sidney and Eva, and their dog Ozzie.

Biography



@TheTracyMoore

Over 169K+ Followers on Instagram

Audience Demographics

[ ]

w 11% 28% ages 35-44
] 32% ages 45-54
ﬂ 887% 19% ages 55-64

Over 80% of Tracy’s followers are Canadian.

Top Cities: Toronto, Mississauga, Brampton
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Hosted by Tracy Moore since 2008, Cityline was Canada’s longest-running daytime talk show.

The theme of the show changed daily, ranging from food and entertaining to home decor
and personal health, and featured expert and celebrity guests.
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WATCH: A Mornlng with Trocy Moore WATCH: 5 Vlrol Beoufy Producfs Thof are Worth the Hype

Television


https://www.youtube.com/watch?v=edW8teg2ys0
https://www.youtube.com/watch?v=edW8teg2ys0
https://www.youtube.com/watch?v=tia8twBLx70
https://www.youtube.com/watch?v=tia8twBLx70

Tracy Moore joined Breakfast Television in 2005, where she worked as a news anchor for three
years before joining Cityline. She has also frequently been a guest host.
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WATCH: Tracy and Dina take a trip down memory lane WATCH: Tracy Moore and MPP Jill Andrew talk racism and body shaming

Television


https://www.bttoronto.ca/videos/tracy-moore-and-mpp-jill-andrew-talk-racism-and-body-shaming/
https://www.bttoronto.ca/videos/tracy-moore-and-mpp-jill-andrew-talk-racism-and-body-shaming/

“This is not about me. This is a community situation
and as a member of the human race, you should be appall
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She's able to roll with things and
| adapt.

d Coming from a news reporting back:
ground, switching gears to hosting lifestyle
television brov with it an unanticipated
change for Tracy from a personal dev

opment standpoint. “When you work in the lifestyle

sphere, people are interested in you; they're not just
interested in the story. I had to start taking responsibil
ity over everything | was givin t 1o people and b
comfortable with that. People now wanted to know
about me, my husband and kids, how we live lif d
our likes and dislikes. That takes being unselfconscious
about it, and you have to be okay with that.” It comes
down to the viewers respecting nd Tracy says she

does not take them for granted, so wk

from her is positivi
other gears; you'

She has a great sense of style.
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sexy back collection for the

fher life,

picking up the kids from b y
Three pieces that are aples in Tracy's
pencil skirts, high-waisted pants, and jumpsuits.

LIVING AND

LOVING LIFE She lives in the moment.

One motto she lives by and that she’s taken
10 heart thanks to her mom is: “This too

[LEVEL UP YOUR]
"GRAM GA shall pass.” But Tracy sees it not fu
way to get through tough times. “Some

/ ! times life is perfect and it's as good as it's
+ ve get, but it will pass. So you have to be in the
OMEGA-3s hat moment of goodness because it's

EVERYTHING YOU
NEED TO KNOW

not going to be here forever.”
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Don Cherry, Tracy Moore and Cameron
Bailey among new Order of Ontario
appointees

The province’s highest civilian honour recognizes leaders in
sports, media, film and business, with recipients to be invested in

Toronto in 2026.
CityNews
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Publicity and Media




Past partners:
Tracy is available to partner with brands for a

variety of initiatives, including: Cov E RG I R L

Spokesperson roles S‘s
/ﬁ @%777%418%

Media appearances Jamleson'" (
Digital video and television ads ‘ L @
oblaws

Fireside chats HYUNDAI

Cuost cppocaences @ PeG Dove
and more %WNO‘/@M

A Better Way to Beautifud sir

Event hosting

Partnership Opportunities



Reel


https://www.youtube.com/watch?v=tRca3nGsXCU
https://youtu.be/tRca3nGsXCU
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For more information, please contact:
info@thespotlightagency.com
thespotlightagency.com
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